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Pictured above is the Highland Park Town Hall in which there is also a public library and art exhibit 
This is the sixteenth of a series of sketches by Guy F. Cahoon 























You Have a Rendezvous! Let's Go! 


SOUTHWESTERN 
CHAMBER of COMMERCE SCHOOL 


JULY 24-25-26-27-28 
BAKER HOTEL 
DALLAS 


Never before in history has the Chamber of Commerce executive been confronted 
with the multitude of problems that confront him today. 


Economic conditions are changing so rapidly that even the most alert find it difficult 
to keep abreast of the times. 


Many organizations dealing with the specific problems of business are claiming the 
attention of business men, to the exclusion of his Chamber of Commerce. 


What, then, are we going to do about it? 


Talk it over! Indulge in an interchange of ideas! What you are doing about it will 
be helpful and inspirational to me! What I am doing may give you an idea! 


That’s what the Southwestern Chamber of Commerce School is for... . to bring these 
problems out into the open air and the limelight, so they can be dissected, studied, 
charted, discussed ... and Solved. We want your serious-minded assistance, and en- 
thusiastically we offer ours, in this common effort to get down to fundamentals in a 
much-needed analysis of present conditions and ways and means of keeping our 
organizations up to snuff and functioning satisfactorily under existing conditions. 


FACULTY 
A. H. BAILEY GEORGE B. DEALEY M. J. NORRELL H. W. STANLEY 
D. A. BANDEEN STANLEY C. DRAPER H. L. PRITCHETT R. L. THORNTON 
W. N. BLANTON JACK HOTT ERLE M. RACEY E. L. TUTT 
C. J. CRAMPTON ARTHUR L. KRAMER DON SCOTT PAUL T. VICKERS 
J. BEN CRITZ M. E. MELTON J. E. STANFORD 




















Dallas Chamber of Commerce, 
Dallas, Texas. 
Gentlemen: 
Please enroll the undersigned for the SOUTHWESTERN CHAMBER OF COM- 


MERCE SCHOOL, to be held in Dallas July 24-28. Our check for the $5.00 enrollment 
fee is attached hereto. 


Name 





Address 
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Advisory Service 


Your problem may be one of power 
economy in factory production, one of 
cooling or cooking ... or of lighting 
. . - but whatever it is, a skilled en- 
gineer on the staff of your electric 
service company can assist you in 
finding its solution. 

No matter how much, or how little, 
electricity you use, this advisory serv- 
ice is available to you without cost or 
obligation. Our engineers will gladly 
survey and analyze your power or 
lighting set-up and tell you frankly 
and impartially how efficiency may 
be increased. 

Before spending any money in the 
hope of improving power or lighting 
installations, first learn the facts. It 
will pay you to take advantage of this 
free advisory service—not for sale to 
anyone—but yours for the asking. 


DALLAS POWER & LIGHT CO. 


PHONE 2-9321 
Station 356 
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The National Recovery Administration 


Statement by the President Outlining Aims and Policies That Should Be 
Kept in Mind in Preparing Basic Codes of Fair Competition 


HE law I have just signed was 

passed to put people back to work 

—to let them buy more of the 

products of farms and factories 

and start our business at a liv- 
ing rate again. This task is in two 
stages—first, to get many hundreds of 
thousands of the unemployed back on the 
payroll by snowfall and second, to plan 
for a better future for the longer pull. 
While we shall not neglect the second, 
the first stage is an emergency job. It 
has the right of way. 

The second part of the act gives em- 
ployment by a vast program of public 
works. Our studies show that we should 
be able to hire many men at once and to 
step up to about a million new jobs by 
October 1, and a much greater number 
later. We must put at the head of our 
list those works which are fully ready to 
start now. Our first purpose is to create 
employment as fast as we can but we 
should not pour money into unproved 
projects. 

We have worked out our plans for ac- 
tion. Some of it will start tomorrow. 
I am making available $400,000,000 for 
State roads under regulations which I 
have just signed and I am told that the 
states will get this work under way at 
once. I have also just released over 
$200,000,000 for the Navy to start build- 
ing ships under the London treaty. 

In my inaugural I laid down the sim- 
ple proposition that nobody is going to 

‘rve in this country. It seems to me 
to be equally plain that no business 
which depends for existence on paying 
less than living wages to its workers has 
any right to continue in this country. By 
“business” I mean the whole of commerce 
as well as the whole of industry; by 
workers I mean all workers—the white- 
collar class as well as the men in over- 
alls; and by living wages I mean more 
than a bare subsistence level—I mean 
the wages of decent living. 


Throughout industry, the change from 
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IMPORTANT 


Herewith is published the state- 
ment issued by President Roosevelt 
at the time he signed the National 
Industrial Recovery Act. It clear- 
ly states the purposes of the act 
and the policies that will be fol- 
lowed in its administration. It is 
of utmost importance that all trade 
groups keep these aims and policies 
in mind in drawing up codes of fair 
competition. Administrators of the 
Act are adhering strictly to the 
policies and interpretations promul- 
gated by the President, and no 
code that does not drive directly to 
the President’s objectives will re- 
ceive approval. 

The Chamber has collected a tre- 
mendous amount of material relat- 
ing to the Act and its practical ap- 
plication, C. J. Crampton, executive 
secretary, having made a special 
trip to Washington to secure this 
information. It includes copies of 
the Act, official regulations per- 
taining to basic codes of fair com- 
petition issued by General Hugh S. 
Johnson, industrial recovery ad- 
ministrator, a suggested form of 
code as a guide, copies of several 
codes already submitted, including 
those of the textile and oil indus- 
tries, and much additional valuable 
material. All this is available to 
members and to trade and industry 
groups. 

Under the sponsorship of the 
Chamber, more than 1,200 trade as- 
sociation executives and leading in- 
dustrialists from all parts of the 
State met in Dallas on June 26. 
Steps were taken to organize the 
Texas Industrial Council, designed 
to bring all industries in the State 
into prompt participation in the in- 
dustrial recovery program. 











starvation wages and starvation employ- 
ment to living wages and sustained em- 
ployment can, in large part, be made by 
an industrial covenant to which all em- 
ployers shall subscribe. It is greatly to 
their interest to do this because decent 
living, widely spread among our 125,000,- 
000 people eventually means the opening 
up to industry of the richest market 
which the world has known. It is the 
only way to utilize the so-called excess 
capacity of our industrial plants. This 
is the principle that makes this one of 
the most important laws that ever came 
from Congress because, before the pas- 
sage of this act, no such industrial cove- 
nant was possible. 
To Put Millions Back to Work 

On this idea, the first part of the act 
proposes to our industry a great spon- 
taneous co-operation to put millions of 
men back in their regular jobs this sum- 
mer. The idea is simply for employers 
to hire more men to do the existing work 
by reducing the work-hours of each man’s 
week and at the same time paying a liv- 
ing wage for the shorter week. 

No employer and no group of less than 
all employers in a single trade could do 
this alone and continue to live in business 
competition. But if all employers in 
each trade now band themselves faithful- 
ly in these modern guilds—without ex- 
ception—and agree to act together and 
at once, none will be hurt and millions 
of workers, so long deprived of the right 
to earn their bread in the sweat of their 
labor, can raise their heads again. The 
challenge of this law is whether we can 
sink selfish interest and present a solid 
front against a common peril. 

It is a challenge to industry which has 
long insisted that, given the right to act 
in unison, it could do much for the gen- 
eral good which has hitherto been unlaw- 
ful. From today it has that right. 

Many good men voted this new charter 
with misgivings. I do not share these 


(Continued on Page 14) 
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Continental Supply Company Coming 


Another Large Oil Field Equipment Concern Selects Dallas for National 


Headquarters Because of Strategic Location 


ECISION of the Continental Sup- 
ply Company to move its general 
executive offices from St. Louis 
to Dallas definitely establishes 
Dallas as the principal oil field 

supply center of the country. Dallas 
now has 186 companies selling equip- 
ment and supplies to the oil indus- 
try, including the national headquarters 
of the Oil Well Supply Company, re- 
cently moved here from Pittsburgh, the 
Guiberson Corporation, with a large 
plant here, the Mid-Continent plant and 
offices of the Emsco Derrick & Equip- 
ment Company, and many others, some 
of which are listed below. 

The same factors that have caused 
many producing and supply companies 
to locate in Dallas were responsible for 
the decision of the officials of the Con- 
tinental Supply Company to move to 
Dallas, after careful analysis and a sur- 
vey of the prinicpal cities of the South- 
west by company officials. First in im- 
portance is the fact that Dallas is cen- 
trally located with respect to the various 
important producing fields of the coun- 
try, with more than sixty-five per cent 
of the nation’s production accessible 
from Dallas by overnight travel. This 
means that companies with headquarters 
in Dallas may maintain closer contact 
with the industry, with a minimum of 
time lost in travel and transportation, 
communications and other expenses re- 
duced to a minimum. 

Another important consideration is the 
fact that Dallas, a city of metropolitan 
proportions, with its beautiful residential 
districts, its excellent educational facili- 
ties, its cultural development, its health- 
ful climate—offers to such organizations, 
in greater abundance than any other city 
in the Southwest, the kind of living con- 
ditions and home surroundings they de- 
mand for their families and personnel. 

The fact that headquarters, once lo- 
cated here, may be considered as perma- 
nent was another important factor. 
Dallas is not only central with respect 
to present operations but is sure to be 
convenient to any new discoveries made 
in the future. Dallas’ growth as an oil 
center has not been due to any one field, 
but to its strategic location with respect 
to the major producing areas of the en- 
tire Southwest, and the Continental Sup- 
ply Company did not hesitate to take a 
long-term lease that makes its location 
here permanent. Concerning the move, 
a statement prepared by the company 
says: 

Dallas Selected After Survey 


“The Continental Supply Company was 
organized twenty-one years ago and does 


a general business in oil and gas well 
supplies. In addition to distributing 
throughout the oil country, pipe and oth- 
er materials manufactured by the 
Youngstown Sheet & Tube Company, it 
is the exclusive agent in the midconti- 
nent field for the distribution of the oil 
well drilling machinery and pumping 
equipment manufactured by the Emsco 
Derrick & Equipment Company of Los 
Angeles and Dallas. 

“At the time of the formation of the 
company in 1912, St. Louis was the log- 
ical place for the general offices of the 
company, due to the fact that its stores 
were about equally divided in locations 
east and west of the Mississippi River. 
The development within the last decade 
of the large oil fields in Oklahoma, Texas 
and Kansas has materially changed the 


distribution of the company, with the re- 
sult that most of its stores are located in 
those states. 

“The officers and directors have felt 
for some time that the general offices 
of the company should be located at a 
point more central to its activities. With 
this end in view, a very careful survey 
was made of the entire oil country, and 
after months of investigation it was de- 
cided that Dallas, being practically the 
geographic center of the present oil- 
producing territory, the interests of the 
customers of the Continental Supply 
Company could be better served in hav- 
ing its general offices located at that 
point. 

“Tt has at the present time about fifty 
stores and offices located in the oil fields 

(Continued on Page 19) 





NEW HOME OF THE CONTINENTAL SUPPLY COMPANY 
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This building, at the corner of Commerce and Lane Streets, is being pletely r deled to house 
the general offices of the Continental Supply Company. When completed, it will be one of the most 
modern and attractive buildings in Dallas and will be equipped with a cooling system. The building is 


owned by the J. W. Crowdus Realty Company. 


Remodeling is under the direction of Whitson & 


Roberts, Santa Fe Building, with DeWitt & Washburn, Kirby Building, supervising architects. 
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Legislature Reduces Government Cost 


Forty-Third Session Accomplishes More Than Any Session in 


Recent Years in Cutting Tax Expenditures 


HE Governor of Texas and the 
members of the 43rd Legislature 
have, in my judgment, accomp- 
lished more than any administra- 
tion during recent years to se- 
cure permanent reduction in the cost of 
State and local government; and the 
task of putting over this program has 
not been easy to perform. While there 
has been a widespread demand on the 
part of individual taxpayers of this 
State for economy in government, and 
from most of our commercial and civic 
organizations, still this Legislature 
found, as all others have found, that fre- 
quently organized groups will demand 
economy in all departments of govern- 
ment except those where they are spend- 
ing the money. To do what they did do, 
the Legislature had to fight every inch 
of the way against many organized 
groups and agencies who opposed 
any change in the existing order of 
either State or local government, as 
well as those agencies that are strong 
for economy, but always want economy 
practiced on some legislation other than 
that which is under immediate consider- 
ation. When judged from a fair stand- 
ard, the present Legislature unquestion- 
ably has within the field of controlling 
public expenditures done a good job. 


The time unquestionably has arrived 
—and the Legislature seemed to realize 
this—when economy in the operation of 
State government must become a reality, 
rather than a theory. President Roose- 
velt has recognized this fact in the ad- 
ministration of national affairs; while the 
Federal government has been making 
tremendous expenditures toward the re- 
lief of unemployment, the President has 
at no time weakened in his determina- 
tion to see that the ordinary operating 
costs of the Federal government are re- 
duced to the absolute minimum. This is 
the first year that the Texas Legislature 
has operated under the provisions of the 
uniform budget law requiring the Gov- 
ernor to submit to the Legislature as 
soon as it convenes, major appropriation 
bills, in which are recommended appro- 
priations which the Governor believes 
adequate to meet the needs of operating 
the State government. It is interesting 
to note in this particular that in com- 
pliance with the law the Governor sub- 
mitted to the Legislature four major ap- 
propriation bills in which there was 
recommended altogether an appropria- 
tion of $30,749,308. The Legislature ac- 
tually appropriated for these purposes a 
little more than thirty-two million dol- 
lars. Unquestionably, the standard set 
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By C. A. Jay, Executive Vice President, 


Industrial, Commercial and Agricultural Conference 


for economy in State government by the 
Governor in sending these appropria- 
tion bills to the Legislature under the pro- 
visions of this law was a major factor in 
holding appropriations within reasonable 
bounds; and the saving of thirteen mil- 
lion dollars which was accomplished this 
year is a legislative action which the 
taxpayers of this State unquestionably 
approve. 


Cut Appropriations $13,000,000 


Appropriations for the ensuing bien- 
nium have been cut more than thirteen 
million dollars; and if you include those 
revenues which are expended without di- 
rect legislative appropriation it is prob- 
able that there will be a total reduction 
of between twenty-two and twenty-four 
million dollars in the expenditures of 
State government during the ensuing 
biennium. 

But of far more importance than any 
temporary saving effected through ap- 
propriations by one session of the Legis- 
lature is the action of the Legislature in 
laying the foundation for permanent 
economy in public expenditures in this 
State. For years, the constant trend of 
State government has been to increase 
taxes and to spend more money. This is 
evidenced by the fact that from 1920 to 
1930, expenditures of the State govern- 
ment increased seventy million dollars. 

This session of the Legislature sub- 
mitted a constitutional amendment which 
will be voted on by the people at the 
next general election. This amendment 
(S. J. R. No. 13) by Woodward, places 
a limitation on the power of the Legis- 
lature to tax, as well as upon its power 
to spend; and provides that revenue 
collected from taxes, licenses, permits 
and fees shall never exceed $22.50 per 
capita for the biennium, and that expend- 
itures from these sources shall never ex- 
ceed this amount. The figure set by this 
amendment is reasonable in that it is 
based on a practical average for the past 
eight or ten years. And it gives the tax- 
payers of this State an opportunity to 
write into the fundamental law of this 
State a guarantee for all time to come 
against such wild periods of spending as 
we experienced in 1929-1930. Further- 
more, it will tend to discourage a tend- 
ency which has in the past proved ex- 
tremely harmful to continuously multiply 
governmental agencies and departments. 
In the past, when the need has arisen 
for some new service to be performed, 
we have always created a new agency 
to perform it, but have generally neg- 
lected to discard some other agency 
which has already outlived its day of 


usefulness. So long as all that was 
necessary to create a new agency was to 
levy new taxes which could be levied 
without limitation it was generally ac- 
cepted as far easier to create new gov- 
ernmental agencies than to abolish those 
already existing. Unquestionably, this 
amendment, if adopted, will save millions 
of dollars to the taxpayers of this State 
and will at the same time be a tremend- 
ous force to guarantee efficient organi- 
zation and handling of public affairs. 


Heaviest Expenditures by Local Units 


The average taxpayer is inclined to 
think of economy in government in terms 
of immediate reduction in appropriations 
for the State government; but the fact is 
that the heaviest expenditures of tax 
funds are made by local units of govern- 
ment, and not by the State government. 
Local units of government in Texas in 
1932 collected and expended approxi- 
mately 130 million dollars. The organi- 
zation of county government is generally 
recognized as probably one of the most 
inefficient of any of the local units. 
There is tremendous duplication of effort 
and loss of money by the county govern- 
ment and city government. This Legis- 
lature submitted to the people the 
Coombes amendment—H. J. R. No. 14. 
If this amendment is adopted by the peo- 
ple it will, without question, mean an 
annual saving to the taxpayers of this 
State of at least six or seven million 
dollars; and this saving will be a con- 
tinuous one, going on from year to year. 
The amendment provides a workable 
organization of county government by 
the consolidation of existing offices; it 
expands the power of the Commissioners’ 
Court to handle county affairs; it makes 
possible, through a system of contacts, 
the elimination of duplication between 
city and county government and the 
waste incident thereto; and authorizes 
the Legislature to provide more modern 
methods of handling county affairs. 

These amendments, submitted by the 
Legislature, if adopted by the people, 
will give Texas the most modern consti- 
tution of any state in the Union as it 
applies to the field of county govern- 
ment; because the Coombes resolution is 
a mandatory resolution completely re- 
organizing county government in every 
county in the State. The Poag resolu- 
tion makes possible the consolidation of 
counties and division of counties, and the 
Rawlings resolution is especially adapted 
to meet the need of seven or eight coun- 
ties in Texas which have large cities. 
There is no conflict between these amend- 


(Continued on Page 20) 
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Note—This is the fourth of a series 
giving information about Dallas manu- 
facturers and their products, which will 
be continued until the entire list of Dal- 
las industries has been covered. 

* *~ * 


Texlite, Inc., 4112 Commerce St. 

Products: Neon signs, electric signs, 
porcelain enamel signs, porcelain enamel 
products. (Operate large porcelain en- 
ameling oven equipped to do contract 
work.) 

Trade name: “Texlite.” 

Territory covered: National. 

Method of distribution: Direct to con- 
sumer through agents and branches in 
Houston, Fort Worth and New York 
City. 

Officials: H. H. Wineburgh, president; 
Earl Lamm, secretary; E. F. Boeckman, 
general manager. 

* * ~ 

Consolidated Candy Company, 826 Ex- 
position Ave. 

Products: Candy. 

Trade name: “Triple C” brand. 

Territory covered: Texas, New Mexico, 
Arkansas, Oklahoma, Louisiana, Mis- 
souri, Kansas. 

Method of distribution: Through job- 
bers. 

Officials: L. Finucane, president; W. 
E. White, vice-president; J. A. Wellborn, 
secretary-treasurer. 

* * * 

Byer-Rolnick Company, 1201 Young St. 

Products: Men’s felt hats. 

Trade names: “Byer-Rolnick,” “Varsity 
Club,” “Country Club,” “Commodore,” 
and others. 

Territory covered: Texas, Oklahoma, 
Arkansas, Louisiana, New Mexico. 

Method of distribution: Through re- 
tailers. 

Officials: E. R. Byer, president; Harry 
Rolnick, secretary and vice-president; 
Gus Rolnick, treasurer. 

* * * 

Dixie Wax Paper Company, Inc., 1300 
South Polk St. 

Products: Waxed paper, glassine bags, 
waxed paper bags. 

Trade name: “Fresheen.” 

Territory covered: 
states. 

Method of distribution: Direct to con- 
sumers. Plant also in Memphis. 

Officials: Louie Kimple, president; 
Stuart Moore, vice-president and treas- 
urer; T. S. Williams, secretary. 

ae ee 

Gulf Cone Company, Inc., 2220° South 
Harwood St. 

Products: Ice cream cones. 

Trade names: “Tip Top Straight,” 
“Good Luck Cup,” “Favrit Straight,” 
“Cluster,” “Dubl-Dip,” “Duble-Heder,” 
“Twin and Whopper Cup.” 

Territory covered: Six southwestern 
states. 


Southwestern 
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Dallas Factories —What They Make 


Method of distribution: Through 
wholesalers, jobbers and manufacturers. 
Officials: J. B. Johnson, president; O. 
B. Alexander, vice-president. 
Ba * * 

Morten Milling Company, 916 Cadiz St. 

Products: Flour, corn meal and by- 
products. 

Trade names: Family flour — “La 
France,” “Cotton White,” “White Face,” 
“Blue Bonnet’; bakers’ flour—“Drink- 
water” and “Texas Best’; corn meal— 
“LaFrance” and “Blue Bonnet.” 

Territory covered: Locally, throughout 
State, southeastern states and interna- 
tionally. 

Method of distribution: Through re- 
tailers, wholesalers, jobbers and brokers. 

Officials: F. E. Cowan, general mana- 
ger; E. B. Mangum, assistant manager. 

* * * 

Dallas Broom & Mop Manufacturing 
Company, 2400 Harrison St. 

Products: Brooms—warehouse, janitor, 
parlor, hearth and whisk; mops—house- 
hold, janitor, roofer and mop heads. 

Trade names: “Cliff Quality Brooms,” 
“Owl Brand Mops.” 

Territory covered: Texas, Louisiana, 
Oklahoma, Arkansas, New Mexico and 
Arizona. 

Method of distribution: Through job- 
bers. 

Officials: C. H. Chatten, proprietor. 


Stanard-Tilton Milling Company, 2400 
South Ervay St. 

Products: Family and bakery flour, 
wheat and corn feeds, cream and corn 
meal. 

Trade names: “American Beauty” 
extra high-grade family flour; ‘“Re- 
liable,” bakers’ hard wheat flour; “Ameri- 
can Beauty” cream meal; “Royal” corn 
meal. 

Territory covered: Texas, Louisiana 
and all states east of the Mississippi 
River. 

Method of distribution: Through re- 
tailers, wholesalers and bakers. 

Officials: W. K. Stanard, president; 
J. R. Brown, vice-president; D. S. Dono- 


van, manager. 
- Se 


Southwest Chemical Corporation, 3408- 
10 Ross Ave. 

Products: Insecticides, disinfectants, 
deodorizing blocks, urinal cakes, fur- 
niture polish, floor dressing, sweeping 
compound, deodorizing crystals, moth ex- 
terminator, roach powder, scrubbing 
soaps, pipe cleaner, toilet flush. 

Trade-marks: “San-O-Shine,” “Soweco 
Fli-Sla,” “Soweco” and “Southwest.” 

Territory covered: Texas, Oklahoma, 
Louisiana, Arkansas and New Mexico. 

Method of distribution: Direct to office 
buildings, court houses, jails, schools, 





National Distribution for Another Dallas Product 











The Inside Tray Company, 3301 Oak Lawn Ave., is now marketing on a national scale a new tray for 
curb service, manufactured in the plant of the John E. Mitchell Company, 3806 Commerce St. The 
tray fits inside the car door, permitting windows to be elosed. It is marketed under the trade name, 
“Ace of Trays,” and is distributed through jobbers and agents. M. Boyd Keith is president of The 
Inside Tray Company, and John E. Mitchell, John E. Mitchell, Jr., and Orville Mitchell are directors. 
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tolleges, city administrations, depart- 
ment stores, theaters, etc. 

Officials: J. William Morrow, presi- 
dent; E. S. Morrow, secretary-treasurer; 
W. M. Spessard, vice-president. 

* * * 

The Schoellkopf Company, 
Jackson St. 

Products: Horse collars, saddles, har- 
ness, strap work; automobile tire covers, 
seat covers, top recovers; work clothing, 
automobile batteries, men’s belts, dog 
harness and collars. 

Trade-mark: “Jumbo.” 

Territory covered: Texas, Oklahoma, 
Louisiana, Arkansas, Missouri, Kansas, 
Georgia, Mississippi, Florida. 

Method of distribution: Through re- 
tailers, wholesalers and jobbers. 

Officials: J. Fred Schoellkopf, presi- 
dent; Hugo W. Schoellkopf, vice-presi- 
dent; G. O. Moore, secretary-treasurer; 
M. J. Linehan, general sales manager. 

« * * 

Henry Pollack—Luggage, 1910 Elm St. 

Products: Trunks of every description, 
cases, overnight cases, fitted and un- 
fitted; hat cases, bags of all kinds. 

Trade names: “Polly Brand,’ “Best on 
Earth.” 

Territory covered: State of Texas. 

Method of distribution: Direct to con- 
sumers and through retailers. 

Officials: Henry Pollack, president. 

* * * 

El-Food Corporation, 3104 Oaklane 
Ave. 

Products: Mayonnaise, sandwich 
spread, thousand island dressing, French 
dressing and salad dressing. 

Trade names: “El-Food” mayonnaise, 
sandwich spread, thousand island and 
French dressing; “Ex-Cel” salad dress- 
ing. 

Territory covered: Throughout State 
and to some extent in surrounding states. 

Method of distribution: Through whole- 
sale jobbers and distributors. 

Officials: W. D. Kennedy, president; 
A. J. Bundschuh, secretary. 

* * “ 


Temple Manufacturing Company, 
South Haskell Ave., P. O. Box 1001. 

Products: Pine and hardwood boxes 
and crates, soda cases, banana crates, 
milk bottle crates, poultry coops, beer 
cases, egg cases. 

Trade names: “Temple,” “Temple 
Junior” and “Economy” milk bottle 
crates. 

Territory covered: Nationally, with a 
little international business. 

Method of distribution: Direct to con- 
sumers, through manufacturers’ agents, 
and through own branches at Harlingen, 
Elsa, Raymondville, Pharr and Odem, 
Texas. 

Officials: Arthur Temple, president; 
M. H. Tripp, vice-president and general 
manager; G. M. Lee, secretary, E. C. 
Enlow, sales manager. 

* * * 

Better Monkey Grip Products Com- 
pany, 409 North Zangs Boulevard, P. O. 
Box 4277, Sta. A. 

Products: Tire patches, gasket cement, 
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More Expansions 


Pollock Paper & Box Company, 
because of rapid increase in busi- 
ness volume, is building an addi- 
tion to its plant at 2236 South La- 
mar St., that will provide more 
than 10,000 square feet of addition- 
al floor area. 

ee e 

The Southwest Tablet Manufac- 
turing Company, 2501 Browder St., 
has acquired the plant of the South- 
west Ticket & Coupon Company, 
110 South Beckley Ave., and will 
operate it at the same address as 
the Ticket & Coupon Division of 
the Southwest Tablet Manufactur- 
ing Company. As soon as addi- 
tional space can be provided at the 
company’s main plant the ticket 
and coupon division will be moved 
to the plant location. 

ee e 

W. H. Barrow Ink Company is 
now located at 4212-B Dickason 
Ave., in larger quarters made 
necessary by increased business. 
W. H. Barrow reports that “this 
business has shown a steady in- 
crease each month and it has been 
necessary to move my plant. If 
business in general continues to in- 
crease I will be forced to move 
again in the next sixty days.” 

t eB a 

The Paper Excelsior Packing 
Company, 1214-16 Marilla St., has 
acquired the Miller Paper Box Fac- 
tory, formerly located at 3112 West 
Davis St., and is operating it as a 
box department, manufacturing a 
complete line of set-up paper boxes. 

& s 2 

Justin McCarty, Inc., manufac- 
turers of women’s dresses, now lo- 
cated at 904 Commerce St., have 
leased the two-story building at 804 
Commerce St., and are remodeling 
it at a cost of $15,000. The new lo- 
cation provides space for substan- 
tially enlarging the plant made 
necessary by increased business. 

eee 

The Haggar Company, with plant 
and general offices in the Fourth 
Unit of the Santa Fe Building, has 
established another pants factory 
at 1415 Young St., which will em- 
ploy 250 persons. Increased busi- 
ness, which the company’s main 
plant cannot meet, caused the 
establishment of the new plant, ac- 
cording to J. M. Haggar, president. 
The new plant has 180 machines 
and others will be added as needed. 











rubber cement, radiator cement, top 
dressing. 

Trade names: “Moco Monkey Grip,” 
“Better,” “Indian,” “Lone Eagle.” 

Territory covered: Monkey Grip Brand 
is sold nationally; Better Brand, Indian 
and Lone Eagle are sold in Texas and 
surrounding territory. 





Method of distribution: Monkey Grip 
Brand sold through jobbers exclusively; 
Indian and Lone Eagle Brands are sold 
through manufacturers’ agents, and 
Better Brand is sold through own ex- 
clusive distributors. 

Officials: John R. Blanton, president; 
Rudy Copeland, Jr., vice-president; T. C. 
Branch, vice-president; P. H. Lehmann, 
secretary-treasurer. 
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Chase Bag Company, 1111 South La- 
mar St. j 

Products: Cotton bags for meal, feed, 
flour, cement and coffee; burlap bags for 
grain, feeds and oil mill products; paper 
bags for feeds, meal and flour. 

Territory covered: Texas, New Mexico 
and Oklahoma. 

Method of distribution: Direct to con- 
sumer. 

Officials: M. W. Gary, manager. 


* * * 


Natural Food Products Company, 4102 
Live Oak St. 

Products: Flours, meals, breakfast 
foods, breads, cakes, macaronies, noodles 
and nut butters—all goods certified to 
retain their natural properties when 
packed for distribution. 

Trade name: “Vita Tex.” 

Territory covered: Locally and some 
mail order business from different states. 

Method of distribution: Through re- 
tailers. 

Officials: Claude C. Judy, president 
and owner. 

* * * 

The Procter & Gamble Manufacturing 
Company, 1226 Loomis St. 

Products: Edible oil products. 

Trade names: “Crisco,” ‘Flakewhite,” 
“Invincible,” “Primex,” “Fluffo,” “B&C 
Primex,” “Atlas Salad Oil,” “Puritan 
Salad Oil,” “Marigold Cooking Oil,” 
“White Clover Cooking Oil.” 

Territory covered: Several states. 

Method of distribution: Through re- 
tailers and wholesalers. 

Officials: H. J. Marx, superintendent. 

* * * 


The Dorsey Company, 1000 Commerce 
St. 

Products: Blank books, loose leaves 
(all forms and sizes), order books, an- 
nuals (school and college), direct-mail 
pieces, catalogs, loose leaf devices, bind- 
ers, etc. 

Trade name: “Phoenix Brand.” 

Territory covered: Texas, New Mexico, 
Oklahoma, Arizona and by mail through- 
out country. 

Method of distribution: Direct to con- 
sumer. 

Officials: Henry Dorsey, Jr., president; 
Mrs. Henry Dorsey, vice-president; James 
Wilkinson, secretary-treasurer. 


ogee 


Dallas visitors to the Century of Prog- 
ress Exposition in Chicago are urged to 
visit the exhibit of American Airways in 
the Travel and Transport Building, where 
Dallas, along with other important cities 
on the lines of American Airways, has an 
exhibit. 
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Industrial Recovery Act 


The new industrial recovery act is now an actual- 
ity. Although it is one of the most revolutionary 
steps ever taken, and certainly marks a new era in 
American business, its purpose is to bring fair pay 
and reasonable working hours to labor and at the 
same time to insure a fair return of profit on capital 
investment. It is obvious that it must accomplish 
both or it will be a failure. 

Whether we agree with the principles of such an 
act or not, it is now the duty of both employer and 
employee to work in harmony and unselfishly in 
order that it may be successful. Neither must try 
to “chisel” the other, and all must realize that great- 
er hope of successful progress lies in the constructive 
process of not only raising commodity prices and 
thereby increasing buying power, but also in allow- 
ing business a fair profit and utilities of all kinds a 
reasonable rate on whatever they sell. 

We cannot expect salaries and wages to go up and 
at the same time demand or force arbitrary reduc- 
tions in rates of return on legitimate investments. 

We are not making a plea for any specific indus- 
try, but we just don’t believe prosperity can be 
achieved through destruction, whatever form it may 
take, or whatever industry it affects, whether it be 
farming, manufacturing, banking or merchandising. 

Let’s at least be consistent. 


aad 


Our Oil Growth Permanent 


During the last few years our growth as an oil 
center has been remarkable. But of far greater im- 
portance is the fact that this growth is of a per- 
manent nature. 

It has been the history of oil development that 
many boom cities have been built, enjoying remark- 
able growth during the life of oil production in near- 
by fields or regions. But when those regions no 
longer produce oil, or when the feverish development 
is over, population moves away and business de- 
clines, depreciating realty values and bringing dis- 
tress to those local institutions that have expanded 
in the belief that their good fortune was permanent. 

But not so with Dallas. Its growth has not been 
due to oil dicoveries nearby or to developments in 
any one field or region. Oil and supply companies 
locating in Dallas have done so because Dallas is cen- 
tral with respect to oil production throughout the 
Southwest. They have selected Dallas because all 
important oil areas are accessible by overnight 
travel, and because they know that when future 
fields are discovered they will be easily accessible 
from Dallas. 

Oil and supply companies have grown tired of the 
expensive process of changing locations with every 
new discovery. The oil industry has settled down; 
it is seeking a means of reducing expenses, of oper- 
ating as any other business would operate, and is 
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giving more consideration to selecting a suitable lo- 
cation that will be permanent than ever before in its 
history. Oil executives, with these thoughts in 
mind, naturally turn to Dallas as the one metropoli- 
tan center in the Southwest meeting all their re- 
quirements. 

Dallas’ development as an oil center has just be- 
gun, and its growth will be sound, permanent, stable. 


ove 


Dallas Spirit Gets Results 


During the past two weeks we have had the good 
fortune to be able to announce the retention of Chev- 
rolet and other important General Motors units for 
the Southwest in Dallas, regardless of the fact that 
this corporation owns property in a neighboring city. 
Also the removal of the headquarters of the Con- 
tinental Supply Company from St. Louis to Dallas. 

These were the results not only of much work on 
the part of the employed staff of the Chamber (for 
instance, the Continental decision came after sixteen 
months of negotiations), but because we had the 
fine, intelligent co-operation of many of our business 
institutions and individual business men. These are 
examples of what the “Dallas Spirit” can do, and the 
writer is anxious that others on our staff and the 
outside interests that assisted receive proper credit 
and appreciation. 

It also shows that Dallas is recognized as the com- 
mercial center of the Southwest. We are striving to 
maintain our rightful leadership in the Southwest (a 
recent example being our action in calling the state- 
wide trade association meeting here to study the new 
industrial recovery act for which we received nation- 
wide publicity), but we must have the actual and 
financial assistance of all our citizens to continue to 
be successful. 


ove 


Industry Again Active 


For the first time in many months, trade journals 
are reporting expansion plans and new development 
programs on the part of some of the leading indus- 
trial concerns of the country. 

There is a definite trend in the direction of decen- 
tralization of manufacture and distribution, and far- 
seeing executives are again building up their organi- 
zations, establishing new regional plants, sales of- 
fices and warehouses, placing their houses in order 
for the business revival. 

The Chamber, through the Industrial Department, 
is maintaining close contact with these concerns. 
Hundreds have already been furnished information 
on the Southwest and on Dallas as the logical loca- 
tion from which to serve this great market. 

The ensuing months should see many important 
new concerns located here; the outlook for develop- 
ment from this source is the best since 1929. 
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New Concerns Show Big Increase 





Record for First Six Months of 1933 Represents Gain of 65 per cent 


New concerns established in Dallas 
during the first half of 1933 are sixty- 
five per cent ahead of the same period 
last year, with no evidence yet of the 
slump that usually comes with the sum- 
mer months. Records of the Industrial 
Department show a total of 680 new 
businesses for the first six months of 
1933, compared with 412 for the same 
period in 1932. Recently there has been 
a noticeable increase in new local manu- 
facturing plants, numerous instances of 
substantial enlargement of existing 
plants, an increasing tendency on the 
part of oil and supply companies to se- 
lect Dallas because of its central location 
with reference to all important oil fields 
in the Southwest, and many instances of 
national concerns establishing branches 
here or reopening branches temporarily 
closed during the depression. 

June records show 104 new concerns, 
including seven wholesale, fifty-three re- 
tail, twelve manufacturing, ten oil pro- 
ducing and supply companies, eight 
branches of sectional or national con- 
cerns and twenty-one classified as mis- 
cellaneous. 

* * * 
New Factories 


Among the twelve factories established 
during June, the more important were: 

Excel Auto Radiator Company, 2400 
Holmes St., to manufacture automobile 
radiators, cores and supplies. Home of- 
fice, Chicago. Phil F. Sperry, general 
manager. Other branches are maintained 
in Philadelphia, Kansas City, Minneapolis 
and Oakland. 

Walker Laboratories, 1327 McKinney 
Ave. To manufacture Walker’s beverage 
crystals—extracts, concentrates, flavors, 
chemical specialties and food products. 
James W. Walker, president; Chester W. 
Bricker, sales manager. 

King Manufacturing Company, 1415 
Young St. To manufacture ladies’ neck- 
wear, flowers, blouses, sports wear and 
children’s clothing. Walter Earl King, 
owner. 

Bramlett Mill & Manufacturing Com- 
pany, 2528 Pacific Ave. Planing mill. 

Banner Specialty Company, 4027 Com- 
merce St. Manufacturers of Banner 
vegetable slicer. 

Moto-Lax Sales Company, 3515 Hall 
St., established by A. J. Tyler, from 
California. To manufacture “Moto-Lax,” 
for use in cleaning automobile cylinders. 

Theatre Safety Service Company, 
302144 South Harwood St. Manufactur- 
ing Model A Automatic Film Protector, a 
device for attachment to standard motion 
picture projectors to prevent fire. J. S. 
Groves, vice-president and general man- 
ager. Distribution nationally through 





Over Same Period Last Year 


the branches of the National Theater 
Supply Company. 

Dixie Cultivator Corporation, 412 Fac- 
tory St., Love Field. To manufacture 
cotton chopping machines. Plant moved 
to Dallas from San Antonio. Now en- 
gaged in development work largely, with 
production scheduled for latter part of 
year. 

* * * 
New Branches and Agencies 


Connecticut Mutual Life Insurance 
Company, Hartford, Conn., established 
offices in the Republic Bank Building, 
with E. F. White as general agent and 
C. B. Patterson as Dallas supervisor. 

Ohio State Life Insurance Company, 
Columbus, Ohio, established offices in the 
Republic Bank Building, in charge of 
Charles B. McClure. 

United States Gauge Company, New 
York, appointed Merrithew Sales Com- 
pany, 2421 Commerce St., as sales agents 
and distributors. 

Electrolux, Inc., New York, manufac- 
turers of vacuum cleaners, established 
regional office in the Athletic Club Build- 
ing, in charge of R. F. Dailey as branch 
manager. 

* * * 
New Oil and Supply Companies 


Lufkin Foundry & Machine Company, 
Lufkin, Texas, established sales office 
at 1504 Magnolia Bldg., in charge of 
Walter Trout as manager. Oil field 
equipment. 

Elbar Corporation, 809 Burt Bldg. Oil 
producers. L. W. Davidson, production 
superintendent. 

Bennett Oil & Gas Company, 752 
Baker Hotel. Oil producers. Frank W. 
Bennett, president. 

Federal Crude Oil Purchasing Com- 
pany, First National Bank Building; 
Delaware corporation qualified to do 
business in Texas, with O. W. Shaw as 
Texas agent. 

General Concrete Company, incorpo- 
rated by Carl Short, 3503 Dickason Ave., 
and associates, to do cementing and con- 
crete work in oil fields. 

Welded Tank & Steel Company, incor- 
porated by Dee E. Humphrey, Hugh E. 
Prather and J. J. Eckford, to erect steel 
tanks. 

Kings Creek Oil Company, incorpo- 
rated by L. A. Stemmons, W. P. Bentley 
and John J. Simmons. 

Marts & Beaven Three Properties, 
Inc., chartered by E. R. Marts, W. J. 
Beaven and R. T. Cowan. 

Marts & Beaven, Inc., oil producers, 
incorporated by E. R. Marts, W. J. 
Beaven and B. M. Marts. 

Texas Independent Refiners’ Associa- 





tion, Tower Petroleum Buliding, Free- 
man W. Burford, president; J. B. Gam- 
brell, executive secretary. Trade asso- 
ciation. 
* * * 
Miscellaneous Concerns 


Standard Attractions, Inc., 308 South 
Harwood St. Motion pictures. Ed 
Blumenthal, president. 

Moroney-George, Inc., 1209 Republic 
Bank Bldg. Investment securities and 
loans. R. B. George, president; J. M. 
Moroney, vice-president; R. S. Lowe, vice- 
president; M. L. Roberts, secretary- 
treasurer. 

Fincher Roof & Water Proofing Com- 
pany, 801 North Hawkins St. Roofing 
contractors. 

Snowtox Company, 411% North Ervay 
St., Room 6. Beauty parlor supplies. 

* * * 


New Government Office 


Dallas has been designated as State 
headquarters for the Home Owners’ Loan 
Corporation with James Shaw, State 
Banking Commissioner, Texas director. 
Headquarters will probably be located in 
the old City National Bank Building at 
Main and Murphy Streets. The new cor- 
poration’s purpose is “to provide emer- 
gency relief with respect to home mort- 
gage indebtedness, to refinance mort- 
gages and the like.” It is estimated that 
the Dallas office will make loans amount- 
ing to $100,000,000 to refinance home 
mortgages in Texas. A large personnel 
will be employed. 


Independent Refiners 
Establish Office Here 


Organization of the Texas Independ- 
ent Refiners’ Association was perfected 
at a meeting held in Dallas June 25. 
Dallas was selected as headquarters and 
Freeman W. Burford, president of the 
East Texas Refining and associated com- 
panies of Dallas, was elected president. 

Other officers include: Vice-presidents, 
E. W. Moutray of the Moutray Oil Com- 
pany of Abilene, R. G. Cocanower of the 
Olney Oil & Refining Company of Wichita 
Falls, D. W. Hovey of the Republic Oil 
Refining Company of Houston, and Dan 
Danciger of the Danciger Refineries of 
Fort Worth; executive secretary, J. B. 
Gambrell of Dallas; treasurer, C. R. 
Starnes of the Texas Oil Products Com- 
pany of Gladewater. 

Offices of the new association, formed 
to serve as the trade body of non-inte- 
grated Texas refiners under the national 
industrial recovery program, have been 
opened in the Tower Petroleum Building. 
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Arlington 
Downs 





Arlington Downs is the result 
of a lifelong dream of Col. 
W. T. Waggoner whose confi- 
dence in Texas inspired him 
to build one of the world’s 
most complete and modern 
racing plants, the original | 
cost amounting to approxi- 
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mately $1,500,000. Improve- 
ments are now being made to 
provide for a Fall racing meet | 





which will bring many of the 
world’s swiftest blooded 
horses to Texas. A_ par- 
mutual system of wagering 
has recently been legalized 
by the Texas Legislature and 
will be installed at this mod- | 
ern plant. | 






























Arlington people are charming in hospitality, enthusiastic, 
civic conscious, and ready to champion every movement for 
the culture and welfare of their city. Regardless of the 
progress that is being made, the immediate territory still 
offers much to those that locate here in the near future. 
Arlington is not grown. Arlington needs a large hotel, more 
factories, more business houses and more homes. For those 
who strive to be prosperous and happy, we extend a hand to 
greet you and welcome you. This is a place where the city 
man plays. Enjoy our municipal golf course, fine swimming 
pool, and other outdoor attractions. The city park is a 
meeting place for clubs, associations and all kinds of public 
gatherings, both for this section as well as our city. 


> | A 


With over 6,000 people, modern homes, efficient public schools, a 
gas, new and modern sewer system, paved streets and recreation 


Highway Department. 
a in Dallas or Fort Worth and enjoy transportation facilitie 
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advantages of city life without many of the disadvantages of a bigier city. 
on the most travelled highway in Texas, there are over 9,000 mojpr vehic 
Interurban, railways, and de luxe buskervice | 


as avail 

















Altitude, 616 feet, highest point be- 
tween Texarkana and Fort Worth. 
Population, 6,000. 


Average rainfall, 32.7 inches. 


Stimulating and healthful climate. 
Low death rate and abundant sup- 
ply of purest water in Texas. 


Population ninety-five per cent na- 
tive white. 


County has more miles of paved 
highways than any other county in 
Texas. 


Municipally owned swimming pool, 
park and nine-hole golf course. 


Home of the famous “Arlington 
Mineral Water,” owned by city. 


Three fine public school buildings 
and one junior college with a com- 


THE NORTH TEXAS AG: 


The 17th long session of this co-educationa bral 
tember 18th, this year. {This college is conve! 
dents interested in courses in agriculture, indugp 
mechanics. Sports, R. O. T. C. Unit, and spl: ndid 
Arlington, Te» as, {4 
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ols, akollege (pictured below), factories, pure Artesian water, natural 


ationjil advantages, Arlington is a city in which to live and enjoy all the 


a bigier city. Located almost midway between Dallas and Fort Worth 


0 mojpr vehicles visit us daily, according to recent surveys of the State 


. bujbervice operate frequent schedules. Many of our citizens work 
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f'CULTURAL COLLEGE 
| of the Texas A. and M. College will open Sep- 


tty located to both Dallas and Fort Worth stu- 
hai aviation, industrial electricity, and industrial 
rary. Write D. A. Bickel, Registrar, N. T. A. C., 
atalog or details. 


as available and dependable as those who live in either city. 








Atrlington 
Mineral Water 


Arlington Mineral Water is 
from a well located in the 
center of the business dis- 
trict. This famous well has 
brought strength and health 
to many afflicted thought be- 
yond relief. There is no 
charge for the water in Ar- 
lington, as it is owned by the 
city. It is shipped all over 
the United States. Great 
quantities are sold at whole- 
sale in both Dallas and Fort 
Worth. Mineral crystals are 
also manufactured from this 
water and distributed from 
here. 













Arlington has about 100 business houses, about 1,000 resi- 
dences, ninety blocks of paving and eight churches. The 
Southern Ornamental Iron Works has a plant costing 
$250,000. Adjoining the city limits to the east are the 
Three D’s Stock Farms, owned by W. T. Waggoner, oil man, 
pioneer stockman and capitalist, representing an investment 


of a million and a half dollars. 


The best race horses in the 


United States are trained on the grounds of this mammoth 
stock plant. The home of the Eastern Star, costing $500,000, 
is here, and also the Home for Aged Masons, valued at 
$500,000. The taxable value of the city of Arlington is 
$3,750,000. Arlington has one of the best newspapers in the 


State. 


| 


bined building program of $200,000. 
Ninety blocks of paved streets. 


Never-failing supply of natural gas. 
Industrial sites of any type at low 
prices. 


Abundant supply of productive 
labor. 


Home of Southern Ornamental Iron 
Works’ new $250,000 factory. 


Home of “Three D’s” Stock Farm, 
costing $1,500,000. 


Heart of richest cotton-producing 
region in the world. 


Extensive farm diversification, being 
the largest poultry center in the 
State. 


“Where Fort Worth meets Dallas.” 
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Plan now to spend your 
vacation at GALVES- 
TON'S FINEST HOTEL. 
Right on the beach, 


overlooking the Gulf 


An illustrated folder 
Tike will be sent upon re- 


pF i - 

















Eliminate the long hours on the 
road! Take to the air .... Fly 
with speed and comfort ... The 
Bowen way. Brush the cobwebs 
of ordinary travel from you and 
live in this modern age. 


Turn your non-productive time to 
profit. Air travel when compared 
with all costs of ordinary travel, is 
less expensive and leaves you fresh 
and fit for business or pleasure. 


BOWEN 
Lines” 
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National Recovery 
(Continued from Page 5) 


doubts. I had part in the great co-opera- 
tion of 1917 and 1918 and it is my faith 
that we can count on our industry once 
more to join in our general purpose to 
lift this new threat and to do it without 
taking any advantage of the public trust 
which has this day been reposed without 
stint in the good faith and high purpose 
of American business. 

But industry is challenged in another 
way. It is not only the slackers within 
trade groups who may stand in the path 
of our common purpose. In a _ sense 
these groups compete with each other, 
and no single industry, and no separate 
cluster of industries, can do this job 
alone, for exactly the same reason that 
no single employer can do it alone. In 
other words, we can imagine such a 
thing as a slacker industry. 

A Challenge to Labor 

This law is also a challenge to labor. 
Workers, too, are here given a new char- 
ter of rights long sought and hitherto 
denied. But they know that the first 
move expected by the nation is a great 
co-operation of all employers, by one 
single mass action, to improve the case 
of workers on a scale never attempted 
in any nation. Industries can do this 
only if they have the support of the 
whole public “and especially of their own 
workers. This is not a law to foment 
discord and it will not be executed as 
such. This is a time for mutual confi- 
dence and help and we can safely rely on 
the sense of fair play among all Ameri- 
cans to assure every industry which now 
moves forward promptly in this united 
drive against depression that its workers 
will be with it to a man. 

It is, further, a challenge to adminis- 
tration. We are relaxing some of the 
safeguards of the antitrust laws. The 
public must be protected against the 
abuses that led to their enactment, and 
to this end we are putting in place of 
old principles of unchecked competition 
some new government controls. They 
must above all be impartial and just. 
Their purpose is to free business—not to 
shackle it—and no man who stands on 
the constructive forward-looking side of 
his industry has anything to fear from 
them. To such men the opportunities 
for individual initiative will open more 
amply than ever. Let me make it clear, 
however, that the antitrust laws still 
stand firmly against monopolies that re- 
strain trade and price fixing which al- 
lows inordinate profits or unfairly high 
prices. 

If we ask our trade groups to do that 
which exposes their business, as never 
before, to undermining by members who 
are unwilling to do their parts, we must 
guard those who play the game for the 
general good against those who may 
seek selfish gains from the unselfishness 
of others. We must protect them from 
the racketeers who invade organizations 
of both employers and workers. We are 
spending billions of dollars and if that 
spending is really to serve our ends it 





must be done quickly. We must see that 
our haste does not permit favoritism and 
graft. All this is a heavy load for any 
government and one that can be borne 
only if we have the patience, co-operation 
and support of people everywhere. 
Co-operation is Essential 

Finally, this law is a challenge to our 
whole people. There is no power in 
America that can force against the pub- 
lic will such action as we require. But 
there is no group in America that can 
withstand the force of an aroused public 
opinion. This great co-operation can 
succeed only if those who bravely go for- 
ward to restore jobs have aggressive 
public support and those who lag are 
made to feel the full weight of public 
disapproval. 

As to the machinery—the practical 
way of accomplishing what we are set- 
ting out to do, when a trade association 
has a code ready to submit and the asso- 
ciation has qualified as truly representa- 
tive, and after reasonable notice has been 
issued to all concerned, a public hearing 
will be held by the administrator or a 
deputy. A Labor Advisory Board ap- 
pointed by the Secretary of Labor will be 
responsible that every affected labor 
group, whether organized or unorganized, 
is fully and adequately represented in an 
advisory capacity and any interested 
labor group will be entitled to be heard 
through representatives of its own choos- 
ing. An Industrial Advisory Board ap- 
pointed by the Secretary of Commerce 
will be responsible that every affected in- 
dustrial group is fully and adequately 
represented in an advisory capacity and 
any interested industrial group will be 
entitled to be heard through representa- 
tives of its own choosing. A Consumers’ 
Advisory Board will be responsible that 
the interests of the consuming public will 
be represented and every reasonable op- 
portunity will be given to any group or 
class who may be affected directly or in- 
directly to present their views. 

At the conclusion of these hearings 
and after the most careful scrutiny by a 
competent economic staff the administra- 
tor will present the subject to me for 
my action under the law. 


Price Inflation Must Be Slow 

I am fully aware that wage increases 
will eventually raise costs, but I ask 
that managements give first considera- 
tion to the improvement of operating 
figures by greatly increased sales to be 
expected from the rising purchasing 
power of the public. That is good eco- 
nomics and good business. The aim of 
this whole effort is to restore our rich 
domestic market by raising its vast con- 
suming capacity. If we now inflate 
prices as fast and as far as we increase 
wages, the whole project will be set at 
naught. We cannot hope for the full 
effect of this plan unless, in these first 
critical months, and, even at the expense 
of full initial profits, we defer price in- 
creases as long as possible. If we can 
thus start a strong, sound upward spiral 
of business activity our industries will 
have little doubt of black-ink operations 
in the last quarter of this year. The 
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pent-up demand of this people is very 
great and if we can release it on so broad 
a front we need not fear a lagging re- 
covery. There is greater danger of too 
much feverish speed. 

In a few industries, there has been 
some forward buying at unduly de- 
pressed prices in recent weeks. Increased 
costs resulting from this government- 
inspired movement may make it very 
hard for some manufacturers and job- 
bers to fulfill some of their present con- 
tracts without loss. It will be a part of 
this wide industrial co-operation for 
those having the benefit of these forward 
bargains (contracted before the law was 
passed) to take the initiative in revising 
them to absorb some share of the in- 
crease in their suppliers’ cost thus raised 
in the public interest. It is only in such 
a willing and considerate spirit, through- 
out the whole of industry, that we can 
hope to succeed. 

Under Title I of this Act, I have ap- 
pointed Hugh Johnson as administrator 
and a special Industrial Recovery Board 
under the chairmanship of the Secretary 
of Commerce. This organization is now 
prepared to receive proposed codes and 
to conduct prompt hearings looking to- 
ward their submission to me for ap- 
proval. While acceptable proposals of no 
trade group will be delayed it is my hope 
that the ten major industries which con- 
trol the bulk of industrial employment 
can submit their simple basic codes at 
once and that the country can look for- 
ward to the month of July as the begin- 
ning of our great national movement 
back to work. 


During the coming three weeks Title 
II, relating to public works and construc- 
tion projects will be temporarily con- 
ducted by Col. Donald H. Sawyer as ad- 
ministrator and a_ special temporary 
board consisting of the Secretary of the 
Interior as chairman, the Secretary of 
Commerce, the Secretary of Agriculture, 
the Secretary of War, the Attorney Gen- 
eral, the Secretary of Labor and the Di- 
rector of the Budget. 


Greatest Attempt in History 


During the next two weeks the admin- 
istrator and this Board will make a study 
of all projects already submitted or to be 
submitted and, as previously stated, cer- 
tain allotments under the new law will 
be made immediately. 

Between the twin efforts—public works 
and industrial re-employment, it is not 
too much to expect that a great many 
men and women can be taken from the 
ranks of the unemployed before winter 
comes. It is the most important attempt 
of this kind in history. As in the great 
crisis of the World War, it puts a whole 
people to the simple but vital test: “Must 
we go on in many groping, disorganized, 
separate units to defeat or shall we move 
as one great team to victory?” 

+o 

Abel Exterminating Company, 4224 
Live Oak St., has expanded by adding a 
furniture upholstering, moth-proofing 
and renovating department. 
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Gas Company Ad Wins 
in National Contest 


For the third consecutive year, the 
Lone Star Gas System, with head- 
quarters in Dallas, has won first place 
in a national advertising copy contest 
among the major gas companies of the 
country. 


Announcement was made in June by 
the Public Utilities Advertising Associa- 
tion at its annual meeting in Grand 
Rapids, Mich., that an ad entitled “Na- 
tural Gas Is Your Lowest Priced Do- 
mestic Servant,” prepared by the adver- 
tising department of the Lone Star, had 
been judged the best piece of copy among 
all the newspaper advertising placed by 





gas companies of the United States in 
the year 1932. 


This prize-winning ad appeared in 
more than 200 Texas and Oklahoma 
newspapers in February last year. Copy 
was prepared by Willard G. Wiegel, as- 
sistant advertising manager. Will C. 
Grant is manager of the advertising de- 
partment. 








EXECUTIVE WANTED! 


INDUSTRIAL and MANAGEMENT EN- 
GINEER and BUSINESS CONSULTANT 
seeks an active qualified associate, familiar 
with professional industrial engineering and 
sales analysis. Experienced in selling serv- 
ice to major executives. Ref. exch. Fullest 
details in first letter. Doorn-Associates, 
Sherman, Texas. 




















Nero Had 1000 Men 
to Run His Ice-Box 








Nero, who had plenty of 
frosty grapes for lunch, even 
while Rome was burning, 
used snow-water in his re- 
frigerating plant. It took a 
thousand men to trench it 
down from the mountain 
tops to the palace cellar. 


Today, a little gas flame 
does this work, single- 
handed, for cottages as well 
as for palaces. Have you 
seen the ELECTROLUX 
Gas Refrigerator, which runs 
without machinery ? Come 
in and investigate. 

















The New Air-Cooled 


ELECTROLUX 


Runs for Much Less Cost 


USES NO WATER 
oe 
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Time to go 
Places—and 
See things! 


PADGITT’S Luggage of 
*IDENTIFIED QUALITY adds to 
the comfort, convenience and pleas- 
ure of travel. 


Our factory repair depart- 
ment will give you prompt, 
efficient service on all lug- 
gage repair work. 





1020 Commerce St. 











BUSINESS 
DOCTORS.... 


with their fingers on the pulse of the 
Nation, say—‘‘A very noticeable improve- 
ment is apparent.” 








Are you going to be ready this Fall to 
reach the buyers and tell your story in 
such a way as to sell your merchandise? 


The time to start planning and produc- 
ing the Advertising you will have to use 
is right Now! 


It takes time to get out good Advertis- 
ing, and that is the kind you will have to 
use to get your share of the Fall Busi- 
ness. Call me up or, better still, come 


up and let me help you. 
ee 


HUGH CARGO 
a 


1816 Allen Building 
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Retailers of Southwest Report 


Bright Prospects for Business 


HE best business volume since 

1929, passing of the era of “price 

merchandise” and the return of de- 

mand for quality goods meaning 

business at a profit, consumers 
badly in need of all kinds of goods with 
prospects that they will have the money 
to satisfy their needs, retailers with all- 
but-empty shelves, forecasting a rush to 
market to replenish stocks—these are the 
prevailing sentiments expressed in hun- 
dreds of letters from retailers through- 
out the Southwest, in answer to a com- 
munication recently sent out by the Dal- 
las Wholesale Merchants Association 
asking for expressions of opinion con- 
cerning the fall outlook. 

Following are extracts from typical 
letters from all sections of the South- 
west: 

Phelps Shoe Company, Ltd., Shreve- 
port, La.: “Conditions look mighty good 
to us.” 

The Boston Store, Denton, Texas: “I 
believe prospects are great and will give 
Dallas plenty of business.” 

R. P. Johnson, Cushing, Texas: “Taken 
all in all, I believe this section of East 
Texas has a good season ahead.” 

Mrs. J. W. Jennings, Brownwood, Tex- 
as: “I feel very encouraged over pros- 
pects for the coming season. My business 
the past month was thirty-seven per cent 
better than the same month last year.” 

Brown’s, Corpus Christi, Texas: “The 
past month has been a surprise. We 
have not only sold more but made a bet- 
ter profit on what we sold. We are pur- 
chasing every bit of quality merchandise 
we can possibly pay for. In our shops 
we are two months behind on our orders 
for special high-grade, custom-built fur- 
niture, and if orders continue to come 
in like they have during the last two 
weeks, we will be completely snowed 
under.” 

Julian’s Booterie, Harlingen, Texas: 
“The outlook is better than ever for con- 
tinued improvement.” 

P. N. Stockton, Kerens, Texas: “If 
commodity prices stay at their present 
level or go higher, we will have the best 
business we have had in several years.” 

L. B. Bonner & Company, Eureka, 
Texas: “A great majority of the people 
have done without the necessities of life 
so long that there should be a large de- 
mand for clothing, shoes, farm imple- 
ments and household articles during the 
fall season. We believe the corner has 
been reached where better times begin.” 

W. L. Crouch, Madisonville, Texas: 
“Should there be a bountiful crop in Tex- 
as and prices continue to rise, it is my 
opinion that the Dallas wholesale market 
will be taxed to full capacity to supply 
the demand.” 

R. L. Miller, Call, Texas: “I think we 
should have an increase of about fifty 
per cent this fall. More people are em- 


ployed and the majority are out of cloth- 
ing. I can see nothing but good times 
ahead in the near future.” 

Davis-Harpole Company, Snyder, Tex- 
as: “Every one of our farmers is in a 
hundred per cent better shape than a 
year ago. The fall business outlook is 
better than it has been for several years. 
I can see no reason why we should not 
have a wonderful business.” 

Ramsey Variety Store, Junction, Texas: 
“The outlook is better for fall business 
than any time since 1929.” 

R. F. Crum, Santa Anna, Texas: “If 
the present price of cotton continues we 
will have better business than we have 
had at any time during the past three 
years.” 

Walker Westbrook Company, Satin, 
Texas: “The brightest prospects in years. 
The cheapest crop ever made. If we 
make the crop and get the price we will 
need plenty and have the money to buy 
with. We might have the biggest fall 
business in history. We are out of every- 
thing.” 

Joe Pryzant, Willis, Texas: “I am look- 
ing for this fall to be almost as good as 
1928 if cotton stays around nine cents 
and the retail merchant with the goods 
will surely do business. I know it is 
coming, so be prepared for it.” 

Tappan’s, Sherman, Texas: “This is the 
first time in several years that we have 
really looked for an increase in business 
during the fall. We are very optimistic.” 

Cinderella Shop, Mineral Wells, Texas: 
“From present outlook, the coming fall 
season offers the greatest opportunity 
for a ‘comeback’ that we have had in the 
past four years. It is my belief that the 
era of price merchandise is passing with 
the present season and that the fall sea- 
son will mark the beginning of a new 
profit era.” 

K. C. Store, Borger, Texas: “The time 
is here for business with a profit and this 
section will have a good business for fall 
as anywhere.” 

R. H. Fall, Chireno, Texas: “I am op- 
timistie for a big fall business. If cotton 
sells around ten to twelve cents we will 
sell at least thirty-five to forty per cent 
more dry goods than last fall.” 

Model Style Shoppe, Levelland, Texas: 
“If we get rain we are expecting one of 
the biggest fall businesses in four years.” 

Albert Thompson, Crockett, Texas: “If 
cotton stays at present price I believe 
we will have the biggest business in the 
world’s history. This applies to dry 
goods merchants more than other busi- 
nesses because worlds of people are en- 
tirely out of clothing, household linens, 
etc.” 

Mrs. Alta B. Caddell, Otto, Texas: 
“Prospects for fall business here better 
than for eight or ten years.” 

Miller’s Shoe Store, Gainesville, Texas: 
“We believe fall business will show quite 
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an increase over last fall, and if farm 
products continue to advance there is no 
question of it.” 

Harper Music & Battery Co., Eastland, 
Texas: “The last thirty days have shown 
marked increase in retail sales. There is 
a more optimistic feeling generally.” 

The Fashion Shop, Arkadelphia, Ark.: 
“We expect a very decided increase in 
our business this fall and feel that there 
will be a demand for a better class of 
merchandise than for the past few 
years.” 

John L. Ottinger, Bertram, Texas: 
“The people here will have to spend 
about all the money they can get as peo- 
ple here will have to restock everything 
from baby’s shirt to grandad’s threshing 
machine.” 

John F. Grant Lumber Company, Del 
Rio, Texas: “We are optimistic over the 
prospects for a general recovery of trade 
conditions. Many things are happening 
to justify this feeling. In this section 
we have nearly a three hundred per cent 
increase in the price of wool over a year 
ago and a greatly improved market for 
sheep. The lumber market is up from 
$3 to $6 per thousand and more inquiries 
than we have had for many months. 
Some are paying off their old accounts 
and notes. We believe we are ‘getting 
well’ rapidly.” 

Meinecke Bros. Hardware Co., Lub- 
bock, Texas: “Our business so far this 
year has been about thirty per cent bet- 
ter than for the same period last year.” 

Morris & Company, Eldorado, Ark.: 
“We note some change among the peo- 
ple. They do not talk depression and 
while merchandise is very cheap they are 
spending a bit freely. One thing we 
note just now is the number of people 
talking of visiting the World’s Fair and 
are looking for popular-priced wardrobes 
to make the trip. This should give us 
the pep we will need during the hot 
months and between season business we 
will want.” 

J. B. Milam, Jr., Ruston, La.: “I am 
very optimistic about business for the 
coming fall. My business is now show- 
ing an increase over last year.” 

Roach’s, Inc., Del Rio, Texas: “Due to 
increase in prices of wool and mohair 
and some increase in prices of livestock, 
we anticipate that our fall business will 
be very much better than last year. Our 
business during the past sixty days has 
shown a marked improvement.” 

The Palace, Monroe, La.: “We are pre- 
paring for a good fall and have every 
reason to believe we will not be disap- 
pointed.” 

E. W. Copeland, Camden, Ark.: ‘‘Con- 
ditions look much better here. The only 
problem as we see it is to get people to 
work. If that can be done we have 
ahead of us some very profitable years.” 

Gwin & Saffarrans, Inc., Allen, Okla.: 
“We feel that with a fair crop, with bet- 
ter prices for fall crops, business should 
hum and everyone is looking forward to 
this end. Our merchants owe less and 
more are discounting their bills than in 
former years. Collections are very good. 
Our farmers need everything.” 
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John P. Cox Drug Company, Hope, 
Ark.: “If we can get a crop this year we 
will have the best fall business since 
1928.” 

Gilliland & Son, Mangum, Okla.: “If 
our cotton makes a fair yield and we can 
get eight to ten cents we will have all 
the business we can take care of.” 

Goldwater’s Mercantile Co., Phoenix, 
Ariz.: “If the present unity of feeling 
that is prevalent throughout the country 
and the spirit of co-operation that is 
evident among our government officials 
prevails until fall, I look for a marked 
upturn in fall business. I might add that 
all the merchants in this city are of 
practically the same opinion.” 

Hunter & Son, Roswell, N. M.: “Every- 
one out here is feeling optimistic. Our 
business is showing a nice increase and 
by fall we are expecting to be back to 
what we refer to as the ‘good old days’ 
or towards recovery anyway.” 

Mrs. E. Hertz, Harlingen, Texas: 
“Prospects look very bright to the farm- 
ers and we should be able to sell a lot 
of good merchandise at a regular profit 
and not sacrifice anything on account of 
low buying power.” 

Benham’s, Brady, Texas: “Things 
were never as good for us as now. For 
two years it has been hard to sell a dress 
for over $10; most of my dresses have 
sold under $5. Got in twenty chiffon 
dresses last week, sold at $22.75, five at 
$29.75 and one at $49.75. You know I 
feel good. This is the first money I have 
made in a long time. Buy better dresses, 
you can sell them.” 

Rephan’s Chain Store, Camden, Ark., 
reports agriculture in the Camden dis- 
trict improved, all saw mills operating 
with prices improving, all industries run- 
ning, most of them full time, and consid- 
erable highway work under way, report- 
ing that “indications are very bright for 
improved business this fall.” 
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Wholesale Dry Goods 


Firm Enlarges Space 


Ely & Walker Dry Goods Company of 
St. Louis, established a stock house in 
Dallas early in 1932, occupying consid- 
erable space on the ground floor of the 
first unit of the Santa Fe Building, and 
carrying substantial stocks for quick de- 
livery out of Dallas. In June, they leased 
the adjoining space which gives them 
nearly double their former area and en- 
ables them to carry greatly increased 
stocks in Dallas. R. P. Naylor is man- 
ager of the Dallas branch. 
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Paper Company Expands 


The Weaver Paper Company, Inc., has 
moved into the building at 325 North 
Walton St., representing a substantial 
enlargement of the company’s facilities. 
The company distributes wrapping paper, 
paper bags, paper boxes, twines, gum 
tape, sales books, paper specialties and 
floor sweep. 








Where Men 
and Women 
Like to Bank 


+ 


For almost 58 

years we have 
worked to make this 
a bank people like 
to come to. 


In all those years 
we have never for- 
gotten these fun- 
damentals: To deal 
humanly with our 
customers, to serve 
with understanding 
and helpfulness, to 
make this a bank 
men and women 
like. 


First 
National 
Bank 


in Dallas 














We LOOK toward 
the day when 


business prospers 


hree years of business stagnation 
have proven a heavy burden to 


the telephone company, just as to 
everyone else. Declining telephone 
usage and declining telephone reve- 
nues go hand in hand, and the most 
rigid economies have been necessary to 


meet the situation they have created. 


In these times we feel that our big 
job is to keep service good. This we 
have done to the best of our ability. 
Long distance connections are made, 
in most cases, while you hold the line. 
Switchboards and central offices are 
manned by experienced employees. 
There has been no slackening in the 
effort to give the type of good, reli- 
able telephone service our subscribers 
need and want. 

Today we look hopefully toward 
the time when, in Texas harbors, cot- 
ton will again slide into the dark 
holds of waiting ships .. . when smoke 
again rolls from factory chimneys and 
the whistle calls a full day shift to 
work ... when the cattle on a thou- 
sand ranches begin to look like money 
... and when the wool and wheat, the 
hogs and corn, the vegetables and 
fruits of the Southwest will again 
move in steady streams to markets 
and consumers that have been too 


long without them. € 


And when, incidentally, the tele- 
phone lines of this vast area will once 
more hum with the torrent of words 
and messages essential to reawakened 
business. Then, as now, we will strive 
to furnish the best possible service at 
the lowest cost consistent with sound 


management. Southwestern Bell Tele- 


phone Company. 
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Dallas Trade Territory Gains 
Millions in New Buying Power 


LSEWHERE in this issue appears 

an article quoting excerpts from 

letters received from retail mer- 

chants throughout the Southwest 

who are almost unanimous in 
their belief that business this fall will 
be better than at any time since 1929. 
These opinions are based on the upward 
trend in commodity prices and on busi- 
ness improvement in general. 

Various sources of information con- 
firm these opinions, when a study of 
actual increases in spendable income is 
made. 

In the first place, if the Government’s 
program for cotton reduction goes 
through, cotton farmers in Texas, it is 
estimated, will receive an immediate pay- 
ment of something like $40,000,000. Ok- 
lahoma, Arkansas and Louisiana should 
receive not less than $25,000,000 from 
this same source, putting into the hands 
of the farmers during the dull summer 
months $65,000,000 in actual cash. Most 
of this will find its way immediately 
into the channels of trade, for most 
farmers need clothing, household sup- 
plies, implements and many other 
articles that this money will enable them 
to buy at once. Turning $65,000,000 in 
money loose in the Southwest during 
July and August will avoid any possibil- 
ity of a summer slump, something that 
the figures have thus far indicated will 
not take place according to schedule this 
year because the usual conditions produc- 
ing this slump have been more than offset 
by continued business improvement. 

Texas has been allotted nearly $25,- 
000,000 from the huge public works fund 
for highway improvement, and the three 
other states in the Southwest will prob- 
ably receive not less than $15,000,000 
from this fund for the same use, making 
another $40,000,000 in new money, most 
of which will be expended in the South- 
west during the fall and winter months. 

Farm Income Increase $4090,000,000 

Victor H. Schoffelmayer, agricultural 
editor of The Dallas News, in a recent 
article, estimated that current commod- 
ity price levels have added $231,637,328 
to the farm income of Texas producers, 
a gain of sixty-five per cent over last 
year. Gains in Oklahoma, Louisiana and 
Arkansas, from the same source, should 
bring the total for the Southwest to well 
over $400,000,000, meaning that the 
farmers of the Southwest will have that 
much more money to spend this year 
than in 1932. 

The recent increase in crude oil prices 
has doubled the money value of crude oil 
produced currently, with every prospect 
that further gains will add tremendously 
to the increased buying power of the 
Southwest from this source. 

Every municipality in the Southwest 
is applying to the Federal Government 
for funds for public construction, and 


these funds when granted will cause mil- 
lions of additional dollars to be expended 
for materials and payrolls, in street pav- 
ing, construction of schools and other 
public buildings, and in similar improve- 
ments. 

Stuart McGregor, editor of The Texas 
Almanac, in a recent article in The Dal- 
las News, estimates that the total in- 
come from all sources in Texas this year 
will be in excess of two billions of dol- 
lars, $360 per capita, or a 30.5 per cent 
increase over last year. Of this amount, 
seventy per cent, or $1,400,000,000 is yet 
to come, income that will be received and 
put into circulation during the fall and 
winter months. 

East Texas to Have More Money 

In East Texas, where Dallas does much 
business, the increased price of oil will 
add millions to the income of producers, 
land owners and royalty owners. Much 
new drilling will be done as a result of 
the new spacing rule. With many wells 
in that district preparing to go on the 
pump, millions will be spent for new 
equipment, employment will be given to 
thousands and payrolls will be better 
than at any time during the history of 
the field. Those acquainted with oil field 
operations say that when a large field 
goes on the pump, it produces more busi- 
ness than at any time in its development, 
because payrolls are larger, employment 
is steadier. Business in the East Texas 
oil area should, therefore, be better this 
fall than at any time in the field’s his- 
tory, and as most of the merchants in 
that region depend on Dallas wholesalers 
and manufacturers for their goods, Dal- 
las’ volume from that region should be 
the best it has ever enjoyed. 

Rising prices and increased confidence 
have already contributed materially to 
general buying, with the result that all 
lines of business are showing substan- 
tial increases, meaning more people at 
work, larger payrolls and larger spend- 
able income for all classes of workers. 

Combining all these factors, it seems 
reasonable to expect that those business 
men of the Southwest who are looking 
for better business this fall than they 
have had since 1929 will not be disap- 
pointed. 

Sn a 


Chamber Sponsors School 


Sponsored by the Dallas Chamber of 
Commerce, the Southwestern Chamber of 
Commerce School will be held at the 
Baker Hotel in Dallas, beginning July 24 
and running through July 28. Secre- 
taries of Chambers of Commerce 
throughout Texas, Oklahoma, Arkansas, 
Louisiana and New Mexico are expected 
to attend for a study of problems con- 
fronting chambers of commerce, under 
the leadership of prominent business and 
chamber of commerce executives. 
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Continental Supply 
(Continued from Page 6) 


of the United States and Canada, most of 
them being in the midcontinent field. It 
also maintains an export office in New 
York. 

“At the present time under existing 
conditions, the general office alone em- 
ploys about 150 people, and future de- 
velopments probably will result in the 
employment of about 250. A large num- 
ber of the present employees of the St. 
Louis office will be moved to Dallas.” 

The officers of the company are: 
William J. Morris, president; F. L. 
Brinegar, assistant to the president; F. 
M. Mayer, vice-president and treasurer; 
B. K. Kelly, assistant treasurer; C. A. 
Gutgesell, assistant treasurer; C. H. 
Meyer, manager of sales; A. J. Olson, 
manager of machinery sales, and H. E, 
Spencer, director of purchases. 

Dallas’ Importance as an Oil Center 

The importance of Dallas as an oil 
center is shown by the following statis- 
tics on companies now located here: 

280 producing companies. 

77 refiners and marketers. 
26 royalty companies. 
243 individual operators. 
37 drilling contractors. 
14 pipe line companies. 
13 natural gas producers and mar- 
keters. 
4 natural gasoline producers. 








(4a. 
HOT SPRINGS 
ARKANSA $ 
REVITALIZING BATHS 
Vacation Fun 


You’ll be wonderfully benefitted in this most 
widely sought curative for malaria, rheumatism, 





neuritis, high blood pressure, etc. Splendid Bath 
Houses supervised by the U. S. Government which 
owns the hot springs, and controls the very mod- 
erate rates for service. (Special Baths Booklet sent 
on request.) 









2 Beautiful Lakes a 
Golf—Forest Trails—Fishing |/for 


Scenic Motor Highways YOUR 
FREE 
Restful comfort and relaxation in 
accommodations you'll like at 
attractive prices you can easily 
afford. To know more about Hot 
Springs—low round trip fares— 
paved motor routes, etc.— 
—————Tear Off and Mail-—=—= 
HEALUH AND RECREATION BUREAU 
712 Chamber of Commerce Building 

Hot Springs, Arkansas 

Send your free folder, on Hot Springs’ 
Baths and low cost attractions to 


Name. 





Street No 
City and State aa 
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24 consulting geologists and geophy- 
sicists. 

12 petroleum engineers. 

4 associations. 

1 map publisher. 

7 pipe line contractors. 

2 publications. 

186 supply companies. 

Among the companies selling supplies 
and equipment to the oil industry, with 
factories, executive offices or important 
branch offices in Dallas are the follow- 
ing: 

American Steel & Wire Company. 

Bethlehem Steel Company. 

Chicago Bridge & Iron Works. 

Continental Supply Company. 

Cooper-Bessemer Corporation. 

Emsco Derrick & Equipment Company. 

Fairbanks, Morse & Company. 

Fluor Corporation, Ltd. 

Foster Wheeler Corporation. 

Foxboro Company. 

Frick-Reid Supply Corp. 

Fuller & Johnson Manufacturing Co. 

Gardner-Denver Company. 

General American Tank Car Corpo- 
ration. 

Greene Bros., Inc. 

Griscom-Russell Company. 

Guiberson Corporation. 

Ingersoll-Rand, Inc. 

International Derrick & Equipment Co. 

Jarecki Manufacturing Co. 

Jones & Laughlin Steel Corp. 

Linde Air Products Company. 

Link-Belt Company. 

A. M. Lockett & Co., Ltd. 

Lufkin Foundry & Machine Co. 

Merco Nordstrom Valve Company. 

Lee C. Moore & Company. 

Mosher Steel & Machinery Co. 

National Carbon Company. 

National Supply Company of Texas. 

Neptune Meter Company. 

North American Tank Car Corp. 

Oil Well Supply Company. 

Oil Well Surveying Company. 

Parkersburg Rig & Reel Co. 

Pennsylvania-Conley Tank Car Co. 

Pittsburgh-Des Moines Steel Co. 

Pittsburgh Equitable Meter Co. 

Pittsburgh Steel Company. 

Refinery Castings Corporation. 

Refinery Supply Company. 

Republic Flow Meters Company. 

Sperry-Sun Well Surveying Co. 

Standard Supply Company. 

Steel Tank Construction Company. 

B. F. Sturtevant Company. 

Sullivan Machinery Company. 

Tretolite Company. 

Truscon Steel Company. 

Henry Vogt Machine Company. 

Wagner Electric Corporation. 

Westcott & Greis, Inc. 

Wheeling Steel Corporation. 

Worthington Pump & Machinery Corp. 

Wyatt Metal & Boiler Works. 

Youngstown Sheet & Tube Company. 
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Ultra-Violet Home Products Co., 6158 
Santa Monica Blvd., Los Angeles, Calif., 
wants distributor for quartz ultra-violet 


ray hand unit, designed primarily for’ 


home use. 





Enjoy real accessibility and luxury 


with economy in an atmosphere of 
quiet dignity at Dallas’ finest, most 
popular hotel. . . . You will appreci- 
ate the perfect service and excellent 
appointments which do much to make 


your stay a pleasant one. 


In the Coffee Shop 


It’s cool . . . prices are extremely low 
. . a wide variety of food, the most 
excellent to be had . . . service ultra- 


perfect . . . open all night. 


In the Barber Shop 


Make your daily shave a pleasure to 
look forward to in this large air-con- 
ditioned sanitary barber shop. 

Hair cutting by expertly trained bar- 


bers. 


PREFERRED BY THOSE KNOWING 





DALLAS’ FINEST HOTEL! 


“Gilalphus 


Hotel 


Otto Hot Jr., Mgr. 
DALLAS ¢ TEXAS 
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Legislature Reduces 
(Continued from Page 7) 
ments. Each was prepared so as to sup- 
plement rather than to conflict with 
either of the others. 





There is no periodical in the 
Southwest more widely read 


and quoted than... 


THe Texas WEEKLY 
Edited by Peter Molyneaux 
America’s Most Widely Quoted Regional Periodical 
DALLAS 
Call or Write for a Sample Copy 
You Will Like It, Too 








Main 
at Akard 


Most 
Convenient 
Location 

to Business 
Activities 


Rental 
Office 
Room 901 


Telephone 
7-1321 





Gulf States Life Building 








A Complete Banking, Trust and 


Investment Service 


Republic National Bank 
and Trust Co. 
Dallas, Texas 











CANNON BALL TOWEL 
SUPPLY COMPANY 
2009 Orange Street 
Telephone 2-2736 


Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 
UNEXCELLED 


SERVICE 
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There were two really big jobs dis- 
cussed by the Legislature which they 
failed to complete: one was a reorgani- 
zation of the executive and administra- 
tive departments of the State govern- 
nent, and the other was a reorganiza- 
tion of the educational system of the 
State. The work which the Legislature 
did accomplish in discussing these meas- 
ures unquestionably will lead to con- 
structive legislation dealing with these 
problems in the future. In my opinion, 
the one job left for succeeding legis- 
latures to handle which is of more im- 
portance than anything else is a proper 
organization of the institutions of higher 
learning in this State, and the complete 
reorganization of the administration of 
the public schools in this State. It is 
true that reorganizing the executive de- 
partments of the State government is a 
matter of importance; but when you con- 
sider the fact that in 1932, out of 
seventy-four million dollars which the 
State collected from various tax sources, 
fifty-seven millions were expended for 
schools and highways, and only seventeen 
millions for all other State governmental 
agencies combined, you realize that any 
plan for economy in government which 
overlooks expenditures for these two pur- 
poses is simply a camouflage. Expendi- 
tures for State highways have been very 
materially cut by allotting a substantial 
portion of the highway funds to counties 
to retire existing public debt incurred for 
road construction purposes, and is prob- 
ably as iwuch reduction as this depart- 
ment is able to stand. But there is no 
question but that even under existing ap- 
propriations there is and will continue to 
be waste in appropriations for higher 
education in this State until a more 
workable plan of control is adopted by 
the Legislature. 

Economy Program Far-Reaching 

This Legislature had before it a pro- 
posal to abolish all existing boards of 
control for the fifteen institutions of 
higher learning in Texas, and put all of 
these institutions under the control of 
the State Board of Education. The bill 
carrying this provision passed the 
House, but was not given favorable con- 
sideration in the Senate. But in cutting 
State appropriations, thirteen million 
dollars, or more than twenty-five per 
cent, providing for submission to the 
people of a complete plan for reorganiz- 
ing county government, submitting to 
the people an amendment to definitely 
limit the power of future legislatures to 
tax and expend public funds, and in al- 
locating to the students in institutions 
of higher learning the task of carrying 
a part of the cost of higher education in 
this State—all taken collectively consti- 
tute, in my opinion, the most construct- 
ive, far-reaching program of legislation 
for real economy in government ever en- 
acted by any legislature in this State. 

There are some who seem to be wor- 
ried because they fear the Legislature 
did not provide sufficient revenue to 
eliminate all existing State deficits. But 
the fact is that a State deficit is not 
really so dangerous as a State surplus. 


A deficit serves as a brake on public 
spending, while a surplus in the treasury 
of tax funds is an invitation to the mul- 
titude of tax-spending agencies to make 
further raids on the taxpayer’s purse. 





SERVICE 
WITH A 
SMILE 


a 
Send Me 
Your Clothes 


Vv 


Webb Stagner 

Formerly with 
Zenith-Casino 
1516 Main 


For Perfect CLEANING—PRESSING 
Also Your Hat Cleaned and Blocked 


VICHEY 
CLEANERS, PRESSERS, HATTERS 
1419 COMMERCE ST. 2-2616 

















Loans to employees on a 


budget payment plan at rea- 
sonable interest rates. 


wv 


The Dallas 
Morris Plan Bank 


Commerce and Murphy Streets 





























One of the 
¥ most beautiful 
yh », and substantial 
4°74 of modern of- 
Fatt fice buildings, 
atte cle ar on all 
auunern sides for light 
dite, and = ventila- 
i142) tion. Equi p- 
abe ment, service 

eo" and reputation 

ae patria unsurpassed. 

"49! Conservative in 

z je-4 the selection of 
tenants. 
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ALLEN BUILDING 


Commerce and Ervay 


R. R. WILSON, Bldg. Mer. 2-9296 
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BUSINESS 
OPPORTUNITIES 














Fishoilene, Inc., 7201 Wentworth Ave., 
Cleveland, Ohio, manufacturers of pro- 
tective coatings to prevent rust on metal 
surfaces, want sales agent on commis- 
sion basis. 

eee 

Lyon Metal Products, Inc., Aurora, 
Ill., wants sales agent for line of steel 
shelving, steel lockers, steel shop boxes, 
folding chairs, storage cabinets, mer- 
chandise display cases and kindred prod- 
ucts. 

e eo * 

Structural Gypsum Corporation, 535 
Fifth Ave., New York, wants agent con- 
tacting the building trades, architects 
and builders to sell line of building mate- 
rials. 

e e e 

S. J. Campbell Company, 1335 Altgeld 
St., Chicago, Ill., makers of high-grade 
living room furniture, want sales rep- 
resentation in Dallas for the Southwest. 

eee 

Durwyllan Company, 35 Kentucky 
Ave., Paterson, N. J., is bringing out a 
new line of chemicals that will be sold 
to the automotive and hardware trade 


and wants a salesman for the Dallas dis- | 


trict. 
eee 

Smith Cabinet Manufacturing Com- 
pany, Salem, Indiana, manufacturers of 
dining room and bed room furniture, 
want sales representative in Southwest. 
Write to Edwin Galavan, 7519 Barton 
Ave., Chicago, IIl. 

eee 

Wodack Electric Tool Corporation, 
4627 West Huron St., Chicago, Ill., man- 
ufacturers of portable electric tools, de- 
sire sales representation in the South- 
west through a manufacturers’ agent 
calling on the jobbing trade. 

eee 

Metal Products Company, 709-11 East 
61st St., Los Angeles, Calif., wants fac- 
tory representative in this territory for 
the distribution of a line of gasoline tank 
truck valves and equipment. 

ee e@ 

Fox Company, 4720 North 18th St., 
Philadelphia, manufacturing a line of 
duplicate bridge boards, baby bottle ster- 
ilizers, shoe trees, garment hangers, toy 
guns, souvenirs, spare tire locks, etc., 
want sales agent for this district. 

eee 

The Scott & Fetzer Company, Cleve- 
land, Ohio, wants a distributor in the 
Dallas district for household vacuum 
cleaners, electric and non-electric, and 
sanitation systems. 

eee 

Federal Life & Casualty Company, 
Detroit, Mich., wants representative for 
the Dallas district. Write Fred Graing- 
er, agency director. 

eee 

Tex-Ant Products Company, 118 N. W. 
Second Ave., Miami, Fla., manufacturing 
ant and roach poisons, wants distributor 
for Dallas district. 
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33 vEARS of 
PRINTING and 


PUBLISHING 











Ricuarp HauGuton, President 





Anything done by guess- 
work has only a fifty-fifty 
chance of being successful. 
A good mixture of experi- 
ence and conscientious ef- 
fort is the surest safeguard 
against failure. We have ex- 
perience—33 years of it— 
and print every job with an 
earnest endeavor to make 
the whole transaction pleas- 
ant, as well as profitable, 
for the customer. After all, 
dealings with a customer 
have about as much to do 
with his coming back as 
quality work does. Our 
printing must please—on 
both points. 


ELEPH-ONE 


7-125 9 


Ginner & Miller Publishing Co. 


W. G. Oxiver, Sec’y-Treas. 
3116-18 COMMERCE ST. P. O. BOX 444 


PRINTERS 


AND PUBLISHERS 


DALLAS, TEXAS 
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Buyers’ Information 
Service Available 


The Industrial Department has on file 
a complete list of all products made by 
Dallas factories, a record of all national 
concerns with branches in Dallas, a list 
of national manufacturers represented 
by Dallas brokers, jobbers and manufac- 
turers’ agents, and much additional in- 
formation along this line. 

Dallas concerns desiring to buy any 
particular brand or trade marked article, 
or any product of a local or national 
manufacturer, may secure the name of 
the manufacturer or the local agent han- 
dling such article by telephoning the In- 
dustrial Department. If you know the 
name of the manufacturer or only the 
trade name or brand, and will telephone 
this department, it can tell you immedi- 
ately if such article is handled in Dallas 
and the name and address of local man- 
ufacturer, agent or dealer. 

In addition to a complete record of all 
Dallas manufacturers and a list of the 
articles they make, the department has 
on file the names of approximately 2,500 
national concerns that maintain branches 
in Dallas and about the same number of 
national concerns that do not have their 
own branches here but are represented 
through local wholesalers, jobbers, brok- 
ers or manufacturers’ agents, 

This is one of the many services pro- 
vided by the Chamber for the conveni- 
ence of Dallas concerns. 


3 ee 


E. G. Allen, general superintendent of 
production, Shell Petroleum Corporation, 
Houston, has resigned and returned to 
Dallas to make his residence here. He 
will engage in business for himself. 


Manages Austin Hotel 








AL H. BADGER 


Al H. Badger, formerly manager of 
the Hotel Longview, became manager of 
the Stephen F. Austin Hotel at Austin 
on July 1, according to an announcement 
by C. N. Hilton, general manager of the 
National Hotel Company of Galveston. 


Mr. Badger has been an outstanding 
hotel man in Texas for the past twenty- 
five years, having managed the Park 
Hotel and the Dallas Country Club, in 
Dallas, and later hotels in several West 
Texas cities. 





ELECTED 








Will S. Henson has been elected presi- 
dent of the Dallas Advertising League, 
to succeed W. C. Grant, whose term has 
expired. J. Richard Brown was elected 
first vice-president and Jordan Ownby 
second vice-president. Pierre Fontain 
was re-elected secretary. Directors 
elected were: Sid Dunken, Oswin K. 
King, Laurence Melton, Sig Badt, Earl 
Bateman, Hugh Cargo, Dudley Kenedy 
and Dr. S. T. MeMurrain. 


eo 

Roy Christian, manager of the Oak 
Cliff-Dallas Commercial Association, was 
elected president of the Texas Chamber 
of Commerce Managers, the new name 
for the Texas Commercial Executives As- 
sociation, at its recent convention in 
Tyler. Other officers elected were: 
George W. Briggs of Pampa, vice-presi- 
dent; L. A. Wilson, Vernon, secretary- 
treasurer. 

eo 

Gus K. Weatherred, vice-president and 
associate manager of the Dallas Transfer 
& Terminal Warehouse Company, at- 
tended a meeting in Chicago recently, as 
a delegate from the Southwest on the 
national committee of warehousemen ap- 
pointed to work out plans for the ware- 
housing industry under the national in- 
dustrial recovery act. 


oe 

Eric Gambrell, president of the Dallas 
Junior Chamber of Commerce, was 
elected a director of the United States 
Junior Chamber of Commerce at its re- 
cent national convention in St. Paul. 
Miami, Fla., was selected for the 1934 
convention. 





walls. 
Fit new pistons. 
Fit new piston pins. 
Fit new piston rings. 
Tighten all main bearings. 
Tighten all connecting rods. 
Align connecting rods. 
Clean carbon, 
Replace and reseat valves. 





BIG DOLLARS. 





For Only $30.50 FOR CHEVROLET OWNERS 


we will completely overhaul your Chevrolet motor. This price 
includes all labor and genuine Chevrolet parts. We are equipped with special Chevrolet tools for every oper- 
ation. Guaranteed work is done by factory trained men. 
and includes all of the following operations: 


Ream, hone and true-up cylinder 


Grind valves. 
Clean and space spark plugs. 


Check timing. 


float level. 
Adjust carburetor. 
Clean fuel pump bowl. 
Install new cylinder head gaskets. 
Install new manifold gaskets. 


JIM H. WALLACE 


Wallace Auto Service Company Puoxe 75073 


4 This special offer is good for July and August 


Install new valve cover gaskets, 
Install new oil pan gaskets. 
File and adjust distributor points. Oil and adjust valve tappets. 
Tighten all hose connections. 
Pull carburetor, clean out and set Tighten fan belt. 

Drain, flush and refill radiator. 
Change oil. 

Service battery. 

Adjust brakes free. 

Straighten bumpers. 


2620 MAIN ST. 
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Accountants 


BUYERS INDEX 





DALLAS 





Electrical Contractors 





Motor Freight Lines 





O. Currin & ComMPANy 


AUDITORS AND ACCOUNTANTS 
(Specialize In Bank Audits) 
705-9 Dallas Bank & Trust Building 


Clower Electric Shop 
Wiring—Repairs—Supplies 
Telephone 7-1306 


Cleburne Phone 1378 Dallas Phone 2-4015 
Waxahachie Phone 1144 


D. L. & W. Motor Lines 











O. CURRIN, President 519 S. Akard DALLAS Daily Freight Service to Cleburne, Waxahachie, 
7-6192 Dallas, Texas Glen Rose and Intermediate Points 
Blue Prints Engravers Newspaper Clippings 





Blue Prints Photostats 
Rotaprints Superstats 


Manufacturer of 


Blue Print Paper and Cloth 
JNO. J. JOHNSON 


1912 N. St. Paul St. Dallas, Texas 
Phone 2-8067 





Blue Prints 





Southwestern Blue Print Company 
H. F. KOCH, MANAGER 






_PHOTOSTAT PRINTS) 


2-8084 Pereoveum sos. 





CONSTRUCTION BLDG. 
405 $0. AKARD ST. 





Boxes, Corrugated 





Texas CorrRuUGATED Box 
Company, Inc. 


Manufacturers 
Corrugated Fibre Shipping Containers 
—Ask us to design a box for your product 
P. O. Box 1387 Phone 5-4105 
DALLAS 





Brakes—General Auto Repair 





P. B. BRAKE SERVICE 


Official AAA Station 
Official National Brake Testing Station 
Business Phone 2-5820—Res. Phone 87-2648 
Orange and Camp Sts., Dallas, Texas 
(Freckles) Crawford, Mgr. 





Drilling Contractors 





J. M. RUSH 


1224 Kirby Bldg. 


DALLAS, TEXAS 











“" 2-5425 








Mason Engraving Co. 
DALLAS 

STEEL AND COPPER _.. 

PLATE ENGRAVERS <= 


ENGRAVING 


AND EMBOSSERS raat 
TO THE TRADE ONLY 





Exterminators 





Texas Press Ciippinc BurEAU 
Established 1910 
HENRY SIMPSON, Owner and Manager 
Insurance Building 
Newspaper Clippings and Reports 
Phone 2-7628 DALLAS, TEXAS 





Photostats 





Rats—RoacHEs 


( If You Have Them 
We Kill Them 


international Exterminator Co. 
11 N. Carroll 8-491 





Insurance 


PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or Re- 

duced of any Written or Printed Document, Legal 

ind Commercial Papers, Letters, Drawings, Maps, etc. 
JNO. J. JOHNSON 

1912 N. St. Paul St. Phone 2-8067 





Restaurants 








Guaranty Old Line Life Co. 
Guaranty Old Line Life Ins. Co. 


J. C. EVERETT, Pres. 
418-19-20-21-22 Wilson Bldg. 


Tel. 7-4532 Dallas 


Guaranty Old Line Life Underwriters, Inc. 





Loans 





PHONE 2-0840 


J. RUDBERG 


PAWNBROKER AND JEWELER 
Confidential Loans on 
ANYTHING OF VALUE 
Unredeemed Pledges Available 
Sporting Goods Equipment—Jewelry— 
2020 Elm St.—Luggage, etc.—Dallas, Texas 
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My Chemaea Se. Commerce St. 


” DALLAS, TEXAS 
Phone 2-2611 





Storage and Transfer 





FIREPROOF STORAGE CITY & INTER-CITY 
HEAVY HAULING DRAYAGE 


GILLETTE TRANSFER & STORAGE 
CoMPANY 


DALLAS, TEXAS 
LONG DISTANCE HAULING 
FRED GILLETTE Phone 2-7701 
Res. 6-6403 1712 CARTER ST. 





Motor Freight Lines 





EAST TEXAS RED BALL MOTOR FREIGHT LINE 


We Deliverto Your Door 
DALLAS-HENDERSON 
Via TERRELL, TYLER, KILGORE, LONGVIEW 
Claims 


Direct Connection With—Shreveport, Lufkin, Nacogdoches ana Points East 
Phe ON E Delles oT SB. Leegview 1561-0 


lendersen 448 
+48) Kilgere Tyler 
DALLAS DEPOT—2218 SO. HARWOOD ST. 
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Magazine Department "The Dallas Chamber of Commerce 
» » » For Rates in this BUYERS INDEX 


Typewriters 





=" Typewriters 

Za@ Adding Machines 

Repairs and 
Supplies 

Ss. & EWING CoO. 


“In Dallas Since 1902” 
1606 Commerce Street Dallas, Texas 
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Leaving Their] i I; 
Impression -- 


il 
II 


For over thirteen years the 
outstanding performance of 
McClaren Tires has been 
indelibly impressing it- 
self upon hundreds of 
thousands of motor- 

ists— from coast 

to coast. 


At 7s ve 
they are the finest and 
ultimately the most eco- 
nomical, and you have 
found the rare exception 
to the rule. McClarens 
extra quality cost you no 
more. Let us prove it. 


a 


m Claren'Ti res 


WARE RUBBER COMPANY 


Pils TT 2 Ae tT Oo es 


2101 COMMERCE STREET PHONE 2-5705 


Manufactured by McClaren Rubber Company, Charlotte, North Carolina 
“In the Heart of the South’s Cotton Mill District’’ 












































